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JOB DESCRIPTION

Position
:
PRODUCT MANAGER
Company
: The Cotton Group – B&C brand


www.bc-collection.eu



member of the Kwintet Group




www.kwintet.com
Department
: 
Marketing
REPORTS TO
:
Product Group Manager


 

PURPOSE OF THE JOB
The Product Manager is responsible for the general management of a product or product line including product definition, product life cycle, pricing, positioning, and distribution strategy in Europe.

KEY RESULT AREAS: 

1. Manage the entire product line life cycle from strategic planning to tactical activities. 
· Identify, specify and prioritize features and capabilities of the product through direct input from the Management, the Sales force and the customers.
· Perform analysis of all competitive and complementary products available in the market and publish results internally; become an expert on the competitive market place and communicate this to the company.
· Organize the launch, maintenance and discontinue of standard products, in communication with Sales, Customer Service and Communication,.

2. Define and specify marketing requirements for current and future products
· Conduct or initiate market research.
· Prepare “market requirements documents” for delivery to the Product development Center assisting hereby in the translation into sourcing specifications.

3. Develop and implement a company wide go-to-market plan, working with all departments to execute:
· Work with Communication and Sales to define the go-to-market strategy, helping them to understand the product positioning, key benefits, and target customers.
· Sales team training and support [on product, collection and go-to-market].
· Follow up all development activities for your product: guarantee quality and ensure timely availability.
4. Responsible for market sizing and product profitability:
· Create a pricing model and positioning for the product for all markets and all buyers in order to provide the most adequate competitive positioning.

· Analyze continuously the profitability of the product line (analyze margin by product, country, customer, on a monthly basis and propose corrective actions accordingly)

· Provision of annual forecasts (including forecasts per model, per country, per customer – integrating seasonal and color/size ratios) 

· Perform monthly sales analysis to support timely forecast reviews and adjustments in liaison with the Planning Department.

· Propose and evaluate the effectiveness of promotions: price-offs, extra free, overstock promotions, theme promotions, launch promotions, incentives (advertising allowances, premiums, contests), joint promotions with the distributors – Analyze impact on product and company profitability (and volume).

MAIN INTERFACES:
· Product Development Center

· Communication
· Sales

· Planning

· Sourcing / Quality

KNOWLEDGE/EXPERIENCE:

· Min. 5 years relevant experience in Product Management.
· Excellent knowledge of Excel and PowerPoint.
· Fluency in English and good knowledge of French.
COMPETENCIES:

Common competencies:

1. LOYALTY TOWARDS THE COMPANY: identify yourself to the company (values, interests, vision, procedures, etc.) and act so in and outside the company.

2. COLLABORATION: contribute to a common objective or to conflicts resolution, even if there is no personal interest.
3. CREATIVITY: express new and original working methods, ideas and solutions.

4. INITIATIVE: take initiative, act in a pro-active way.

Managerial competencies:

1. RESULT ORIENTATION: being actively focussed on concretising set goals and achieving results.  
2. PROVIDE DIRECTION: give direction and steering to employees in the execution of their job and in achieving the objectives.
3. ENTREPREUNARIAL SPIRIT: spot opportunities and take appropriate advantage of these so that the organisation continues to grow.

4. PERSUASIVENESS: succeed in getting others' agreement on the basis of strong arguments and a personal, adapted style.

Competencies specific to the position:

· Good analytical skills, logical & rational mindset; can “read” and interpret figures/Excel tables.
· ‘Marketing-minded’: ability to translate ideas into market actions.
· Autonomous, proactive, dynamic.

· Motivated, inspired and efficient.
ADDITIONNAL:

• Reasonable international business travel is part of the job.

· Position based in Waterloo (Waterloo Office Park)

· Application can be sent out to jobs@bc-collection.eu 
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